
 
 
 

 
 

Getting Started 
 
Duck Derby sales teams leverage their respective networks—from fellow employees and 
colleagues, customers, vendors, clients and professional associates, to family, neighbors 
and friends—in an effort to sell as many duck adoptions as possible. (Who to ask guide is 
included) 
  
Typically, teams utilize the following structure:  
  
Team leader—the team leader for each team is responsible for coordinating and recording 
team sales, acting as a liaison to Special Olympics Illinois staff, and keeping the rest of the 
team energized and inspired. 
  
Team members—the more, the merrier!  Team members can be from the same company, 
organization, family or group. Ducks sold can be tracked individually under your team 
listing. 
  
Team name— If you haven’t done so already, choose your team name.  Be creative, but 
remember to choose a name that’s readily recognizable by your group and your sales 
prospects.   
  
Timeframe—promotional efforts have already begun and will run through race day. The 
media campaign will kick-off at the beginning of July, with street banners, newspaper ads, 
radio and TV public service announcements, etc.   Duck sales will continue until 
approximately 12:30 pm on race day. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
Adoption Papers 
 
Each team will be provided with a supply of “adoption papers”—entry forms that must 
accompany each duck sale.    
  

 Please use one adoption paper per person regardless of the number of ducks 
purchased. 

 Adopters must be age 18 or over. 
 Check to make sure the contact information is fully completed and legible. 
 Tear the form at the perforation; place it in the envelope portion. 
 Give the purchaser the top portion of the entry form. 
 Place the money collected in the envelope with the entry form and seal. 
 Write your team name on the envelope along with the amount collected. 
 You can mail the forms to our office or call us if you need them picked up. 

  
Adopters are also able to utilize our Duck website, www.duckrace.com/chicago to adopt a 
duck.  Select the team name to whom the sale can be attributed.  In addition, credit card 
sales can be submitted by mail or telephone.  Purchasers should be reminded to include the 
team name so that all sales are properly recorded.  
  
Teams have the ability to customize their team page on the website with a picture and 
information about their team and its members.  Contact Krissy at kwollak@soill.org for 
assistance.  
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