
 

 
 
 

Sales Tips 
 
A combination of letter writing, sending emails and posting on Facebook is a great way to 
sell duck adoptions.  The key to writing a successful letter is simple: write a letter 
explaining why you’re involved with Special Olympics Illinois and send it out early to as 
many people as possible.  Here are some suggestions for your letters/emails: 
 

 Create a list of EVERYONE you know.  Do not say “no” for anyone - send them 

the letter/email and let them decide.  Think of everyone you know and come 

in contact with on a day-to-day basis.  (A list of people to ask is at the end of 

the guide.) 

 

 Make sure you “ask”.  Always include a call to action in your correspondence.  

Don’t just tell them what you’re doing, ask for their help.  Include your own 

personal fundraising goal in the letter/email. Emphasize that all adoptions 

matter. 

 
 Remind them of the wonderful prizes the adopters can win – including a 2014 

Chevy Equinox and an all-inclusive Apple Vacation trip for two to the Riu 

Peninsula in Cancun! 

 

 Make it personal.  If it’s going by mail, hand-address the envelope.  If emailing 

– send personal emails rather than a blast. 

 

 Tell your story.  If you’re raising funds in honor of a family member, friend or 

other acquaintance with an intellectual disability – let them know.  Put your 

heart into your letter – people who know you will want to donate and help 

support your cause. 

 

 Suggest online donations.  Direct people to the www.duckrace.com/chicago 

website and let them know how to adopt under your team name. 

 

 Include a link in your email signature to the duck website. 

 
 Promote the Duck Derby via your Facebook page – post messages about your 

fundraising progress, include links to your team’s website, create an invitation 

to donate or attend the race in the Events section. 

http://www.duckrace.com/chicago


 

 Ask your company if they’ll let you promote the Duck Derby in your office 

lobby or put it in the company newsletter. 

 

 Put up a poster in your office and ask team members to do the same.  

Additional posters can be supplied to you by SOILL. 

 

 Ask local businesses you frequent if they’ll allow you to put up a poster or 

display adoption papers. 

 

 Send a reminder.  Keep a list of those who adopt a duck (we can supply you 

with lists from our website) and remind those who haven’t yet adopted.  

Update them on how much more you have to reach your goal. 

 

 Send a “thank you” note or card.  Thank you is a powerful word.  It’s nice for 

adopters to receive a note acknowledging the importance of a duck adoption, 

no matter how large or small.  If you need thank you notes or cards, let us 

know and we can provide. 
 


